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Do One Thing Overview 
• Southwest Philadelphia, PA is a medically underserved area 

with high rates of HIV infection & few testing and treatment 
services.  

• Do One Thing is a test and treat campaign that stimulates 
demand for and provides HIV testing across a zipcode 

• Do One Thing includes: 
• A large-scale social marketing and media campaign 
• Community outreach and mobilization  
• A partnership with a federally qualified health center 
• Rapid HIV testing in a mobile unit and door-to-door testing  
• Community service and volunteer trainings 
• Robust monitoring and evaluation  

 
 
 

 



Do One Thing Media Campaign  





Do One Thing Door To Door  
HIV Testing Campaign  



Application: Do One Thing Testing 
Campaign Mobile Unit 



 

Demographic Percentage  
Gender Female 52% 

Male 48% 

Race African American 87% 

African 6% 

Other 7% 

Foreign Born 9% 

Education Less than high school 24% 

High School 54% 

Some college/AA 14% 

4 year college 8% 

Martial Status Single 75% 

Married 11% 

Separated/Divorced 8% 

Other 6% 

Household Income <$10,000/yr 50% 

$10,000-15,000/yr 13% 

$15,000-20,000/yr 12% 

>$20,000/yr 25% 

Employment Unemployed 41% 

Part-time 15% 

Disabled 12% 

Full-time 26% 

Other 6% 

Demographic Percentage 
Sexual Orientation Heterosexual  91% 

Gay/Lesbian 5% 

Bisexual 4% 

Part of religious 
community? 

Yes 37% 

No 63% 

Denomination  Baptist 45% 

Muslim 27% 

Pentecostal 6% 

Other 22% 

How frequently 
attend religious 
service  

>1 times a week 52% 

Almost every week 13% 

1-2x/month 24% 

<monthly 11% 

D1T media Billboard 18% 

Business Posters 8% 

Street outreach 22% 

None 41% 

Other 11% 

Where get news Television 77% 

Newspaper 31% 

Websites 26% 

Social Media 18.36% 

Radio 18% 



Risk Behavior Percentage 
Engaged in concurrent partnership 20% 

Believe partner has concurrent 
relationship 

26% 

Ever injected 6.5% 

Used cocaine Cocaine 13% 

Crack 13% 

Tattoos 51% 

If tattooed, received tattoo at tattoo 
party 

33% 

Marijuana use 53% 

Ever tested for HIV? 85% 

Ever tested for HCV? 36% 

Where tested for HCV? Doctor’s Office 60% 

Why tested for HCV? Participant asked for the test 38% 

Doctor Recommended  41% 

Other 21% 



Community Mobilization 



Community Service: Volunteers  



Routine HIV Testing at the FQHC 



Lessons Learned from implementing 
Routine Testing in Clinical Setting 

• Leadership/ culture change 
• Electronic Medical Record 

– The 5th vital sign  

• Financial incentives for testing staff 
• Addressing high decline rates 
 

 
 



What’s next? 
• Media 

– More radio advertising 
• Health Annex 

– Boost offer rate and reduce decline rate  
• Do One Thing mobile unit 

– Scaling up testing and outreach staff 
– Sexual and drug use networks 
– HCV rapid testing with reflexive confirmatory test: 

December 2012 
• Training of all testing personnel in HCV counseling/ testing 
• 24/7 drop-off of HCV PCR Quantitative tests 
• Robust linkage to care model 
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Learn More  

Do One Thing:  
• 1nething.com  
• www.facebook.com/do1nething 
• Twitter: @1nething 
Philly Faith in Action 
• www.facebook.com/PhillyFaithInAction 
• www.phillyfaithinaction.org  
 

http://1inething.com/
http://www.facebook.com/do1nething
https://www.facebook.com/PhillyFaithInAction
http://www.phillyfaithinaction.org/
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